Storyboard – Auto-fill saves the day – Rohit Maddipudi – 04/22

Scenario:  It is 11:55 AM - John is in his office going through a very busy day with meetings at work. He suddenly realizes that he had to enroll himself on a client website. Access to his email id to enroll on the website will be revoked if he doesn’t enroll by noon which is in 5 minutes. 


List:
People: John, the employee.

Tasks: 
· Reminder of the deadline
· Open the website
· Go to registration page
· Fill in the information
· Submit the information.

Scenes:
1. John receives a mail from his manager asking if he enrolled himself into the client website.
2. John realizes that its due in 5 minutes.
3. Login page: John goes to the website.
4. John realizes that its 15 fields that needs to be filled in 5 minutes.
5. As John Types in auto-fill in browser suggests filling in the fields which reduces great amount of time.
6. John enrolls into the website in time.



Learnings:
· Storyboard is much more effective way to get stakeholders to understand and empathize user’s interactions and concerns.  
· Learnt how to layout the frames, when time is an important factor in the story. 
· Focus on the important aspects of the story such as – “John realizing that it’s late and the representation of multiple fields letting the storyboard consumers understand the pain points and criticality of the time.”
· Learnt that more practice on creating storyboards would build up a database of interactive representations which will reduce the time it takes to create the storyboard. 
· Storyboard can give a great start for discussion among teams on the interactions and other elements in the story.






Storyboard:
[bookmark: _GoBack][image: C:\Users\Suhaa\Desktop\IMG_20140422_235246.jpg]

image1.jpeg
o fgl';ozi ’Bvb;.us-» rguga@kau‘vﬁ'ﬂ
{ &wﬂﬂ frerds onita peger





